the omnichannel edge - how connecting omnichannel
campaigns delivers better performance for brands
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Moving from a
multi-channel approach
to an omnichannel
audience- first strateqgy

Can audience-first omnichannel
strategies boost brand performance,
improve audience experience and
reduce wastage?
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(Breakthrough)

responsefu.:,_
key neuro metrics

Connection Encoding Immersion Cognitive Persuasiveness*
Load
(Intent) (Brand/product link) (Recall) (Mental effort) (Engagement)

*Persuasion is composite score of Attention, Connection and Encoding
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Source: The Trade Desk Intelligence x PA Consulting. The Alchemy of Omnichannel, 2025, AUS.



Digital & Dala Lead,
Marketing Research & Insights

M theTradeDesk’



Download the report
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Engages audiences Audio Omnichannel audio
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o Keep me company

Media that accompanies me
as I'm doing something else

media play different roles

Let me check

Getting quick answers
in social moments

Develop my interests

Staying in-the-know about
the topics that nourish me

Distract me

Helping me pass the
time in idle moments
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Background Noise Enrich me Enrich me

Get me in the zone

Pumping me up to
tackle life’s challenges

Help me decide

Giving me information to
help me make a decision

Keep me current

Staying connected while
going about my day

Boredom fix

Help me unwind

Taking time to
chill out and have fun
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Thank
you
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