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+ DIGITAL OOH 2025+ SIGNALS FROM 
THE FUTURE



© 
HO

WA
TS

ON
+C

OM
PA

NY



© 
HO

WA
TS

ON
+C

OM
PA

NY

IF THIS IS WHAT TODAY’S BEST DOOH LOOKS 
LIKE… WHAT WILL BLOW US AWAY IN 2025 

AND BEYOND?

Outdoor Grand Prix Winner, Cannes Lions 2025
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THIS ISN’T OOH 101…
HERE’S WHERE EMERGING TECH, CULTURAL CHANGE, AND 

CREATIVITY WILL COLLIDE TO RESHAPE THE MEDIUM IN THE NEXT 
3–5 YEARS
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WHAT IF WE APPLIED THIS THINKING…
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WHAT HAPPENS WHEN THE MOST USEFUL, 
JOYFUL,

 OR EMOTIONAL THING YOU SEE IN THE CITY, 
IS AN AD?




