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digital audience growth areas

major categories with audience growth
average monthly audience aged 14+ for year ending August 2025 v year ending August 2024

000

aas

online forums
18.1m, +14% fashion 14.3m, +7%

beauty 6.7m, +15%

e

health & fitness
fitness10.3m, +10%
health retail 10.7m, +13%

technology

Al 10.4m, +76%
smart devices 8.7m, +24%

fashion & beauty retail
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finance
insurance12.4m, +12%
loans 13.5m, +9%

property
property search 13.8m, +8%
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lifestyle
ticketing retail 10.5m, +11%
games & toys retail 5.4m, +11%
pets retail 4.3m, +15%
religion 3.5m, +16%
environment 3.4m, +16%
genealogy 2.1m, +13%

automotive
auto search 5.1m, +14%
auto manufacturers 4.5m, +10%

°
Iabo @ Source: Ipsos iris Online Audience Measurement 12 months to August 2025 v 12 months to August 2024, Age 14+, PC/laptop/smartphone/tablet, average monthly audience (000s), selected categories and sub-categories

australia



growth in online forums within social networking

top 20
social networking brands

audience 000s
August 2025

-websites and apps
on computer, smartphone, tablet-
including social media, messaging,
email, forums and dating.

000s and top 20 brand groups social networking category.

monthly audience 000s

Facebook & Messenger

YouTube
Instagram
Google
Reddit
Microsoft
Whatsapp
TikTok
LinkedIn
Pinterest

X
Snapchat
Discord
Quora
Zoom
Steam
WordPress
Twitch
Tumblr

Telegram

21,529
I 21,105
I 19,155
I 18,772
I 17,812

I 14,116
I, 14,032
I 14,003
I 11,489
I 3,321
I 8,305
I 4,468
BN 5,236

B 5,162

B 4,274

B 3,169
Bl 2,304
Bl 2,006
Bl 1,898
Bl 1,783

Online forums is the
largest growing
social networking
subcategory

(e.g. Reddit, Quorra,
Steam).
Reddit audience has
grown 24% YoY™

°
Iab. @ Source: Ipsos iris Online Audience Measurement Service August 2025 (*year on year change 12 months to August 2025 v 12 months to August 2024), Age 14+ (YouTube age 15+), PC/laptop/smartphone/tablet, audience
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top 20 online
retail brands

21.8 million

Australians aged 14+ used a retail or
commerce website or app in

August 2025.

Key retail growth subcategories:
fashion & beauty, games & toys,
health, pets, photos, tickets ™.

Monthly audience 000s

retail and commerce category

audience (000s) websites and apps August 2025

Temu

Amazon

Apple

Woolworths

eBay Australia
Coles Group
Flybuys

Everyday Rewards
Kmart

Google

Bunnings Warehouse
BigW

AliExpress
McDonalds

Chemist Warehouse
Ubereats

Shein

JB-Hi-Fi
Officeworks

Ticketek

e —— 18,707
I — 16,283
I — 13,700
N 13,483
I 12,456
I 10,500
I 10,471
I ©,824
. 9,521
I 9,305
I 9,208
I 0,137

Fashion and beauty

brands driving
I 7,444 subcategory audience
I 7,252 YoY growth*: Shein
I ¢, 570 (29%), Cotton On
(29%), Depop (63%),
N 6,676 Match My Makeup
D 4,595 (55%), Fresha (28%),
I 5,992 Mecca (25%).

I 5,550
I 5,275

°
Iab. @ Source: Ipsos iris Online Audience Measurement August 2025 (*year on year change 12 months to August 2025 v 12 months to August 2024), Age 14+, PC/laptop/smartphone/tablet, retail and commerce

australia category top 20 brand groups, audience 000s



audience using Al continues to grow strongly,
ChatGPT usage up 70% year on year

Al technology category

15000 audience (000s) websites and apps August 2025 b 90
14000
12000
Al Technology
Il — 10000 &
13.4 million 2 ;
australians aged 14+ g 8000 o CYRNE 9 million %
accessed standalone e o 286 M7 B B, Australians d
: , 7 0000 used ChatGPT 5
Al brands in August ‘25, 51 AN
: : in August,
increasing 76% over the 4000 N AU
| * increasing
ast yeClI’ 2000 m m m I 70% over fhe
last year™.
NB: this includes Al B2B and general 0 - - .
sta ndalone brands but‘ does not Q\({/bc\@’b A\q'(b (J\%’beﬂy %\f\,b‘ Q:q/b‘ Q:(\/b‘ \\@b‘e\q} \:(\}0\(1} Q\(Lb‘é\%b‘ \\\q/b‘ (j\}e\(\f) %\(\f’) Q\ﬁfb Q:qf) *\q/‘o PP O\q/‘o
include Al embedded into other & 4 %O F & & N R XS S ?\5 & 4 %O F & &L N R S S ?\}

services (eg search).

I qudience (000s) average minufes pp

°
Iab. Source: Ipsos iris Online Audience Measurement Service August 2025 (* year on year 12 months to August 2025 v 12 months to August 2024), Age 14+, computer/smartphone/tablet, audience 000s, time per person (minutes),
Al subcategory and OpenAl Brand Group

australia



increasing usage of smart home devices for increased
convenience, security and energy efficiency
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smart device websites
and apps

9 million
australians aged 14+ accessed
smart device websites and apps

in August 2025, increasing
24% year on year*

top 5 smart device mobile apps
audience (000) apps August 2025

Google Home

2,930

Apple Home 2,324

1241 Audience
accessing Apple
Home app has

1226 increased 155%

Samsung SmarfThings

Amazon Alexa

and Samsung
SmartThings has

1,183 increased 65%
over the last year

Ring - Always Home

°
Iab. M Source: Ipsos iris Online Audience Measurement Service August 2025 (*year on year 12 months to August 2025 v 12 months to August 2024), Age 14+, computer/smartphone/tablet, audience 000s, technology/smart device

sub-category top 5 apps

australia



significant year on year growth in australians visiting
automotive search and manufacturer websites and apps

top 10 online automotive manufacturer brands

— audience (000) websites and apps August 2025
I 078

QOﬂ Toyota

GWM

automotive Hyundai

12.6m Tesla

australians aged 14+ visited G

|

Automotive websites and apps in

Augusf 125 MG Motor

Audience for the overall category Honda
has grown 8% year on year, while

Mazda

audience to automotive search has
grown 14% and automotive Mercedes-Benz

o/ *
manufacturers has grown 10%*. BYD

I 696

I 539
I /21
N /02
N 362
I 4
I 312
N 279
I 224

GWM and BYD
have entered the
top 10,
with GWM

audience growing
190% and BYD
36% over the last
year.

iab
Ia o @ Source: Ipsos iris Online Audience Measurement Service August 2025 (* year on year 12 months to August 2025 v 12 months to August 2024), Age 14+, computer/laptop/smartphone/tablet, Automotive category, Automotive search subcategory,

australia Automotive brands sub-category, top 10 automotive brands subcategory, Audience (000s)



there is a healthy use of fitness apps
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health
18.9 million

australians aged 14+ accessed
health websites and apps in
August 2025, with 9.7 million

accessing a health app.

The audience to fitness and
exercise websites and apps
have increased 10% over the
last year™.

top 10 health mobile apps
audience (000) apps August 2025

Apple Fitness [ NG 1,560
Samsung Health | R 1,356
Fitbit | N 1,189
GarminConnect | NG 1,151
Strava NN 1,115
HotDoc NN 1,101 Apple Fitness is the

#1 health app with

Flo Period & Ovulation Tracker | N 1,004 1.56 million

. accessing the app
MyFitnessPal [ NN S5/ in August 2025, up

Express Plus Medicare | NN 501 30% over the last
Sweatcoin - Walking step counter [ N 7 12

year™.

°
Iab. @ Source: Ipsos iris Online Audience Measurement Service August 2025 (* year on year 12 months to August 2025 v 12 months to August 2024), Age 14+, PC/laptop/smartphone/tablet, Health category, top 10 health apps,

australia

Fitness & exercise subcategory, Audience (000's),



signs of recovery in confidence, however consumers still
managing areas of spending

audience selected digital content and services

Key categories previously average monthly audience aged 14+ for year ending August 2025 v year ending August 2024

indicating Australians

response to rising cost of $ \upuws)

HYH \WRENYj
living pressures g L ®l6

have reduced year on © o

year growth (eg retail loans retail loyalty insurance companies
loyalty and retail 13.1 million (+9%) 12.4 million (+4%) 11.5 million (+12%)

comparisons), however

consumers are still \ ’
increasingly looking for - % - D %{ @
ways to manage AR

's,pending in areas of energy & utilities retail product & service charity
nsurance, .|oc|ns and 10.0 million (+6%) comparison 11.4 million (+11%)
utilities. 7.6 million (-5%)

°
Iab. & Source: Ipsos iris Online Audience Measurement Service August 2025 (* year on year 12 months to August 2025 v 12 months to August 2024), Age 14+, PC/laptop/smartphone/tablet, audience 000s, selected sub-categories
australia




online news content is consumed in various formats over
smartphone, computer, tablet and CTV devices

. digital news and weather by device
on I IN€e hews audience August 2025 D
-websites and apps p———
smartphone, tablet- including BVOD CTV*
9.2 million
oIl PC/Laptop _ 10.4m
21.3 million
Australians aged 14+ 800
5.9 ooo
visited an online news PO Comecied TV - " 335;\]
website or app i '
in August 2025. Tablet [ 3.2m online news app

15.4 million

°
Iab. Source: Ipsos iris Online Audience Measurement Service August 2025, Age 14+, PC/laptop/smartphone/tablet, News category, Audience (000’s);
australia * Source: Ipsos iris Online Audience Measurement Service August 2025, Age 14+, PC/laptop/smartphone/tablet/CTV, CTV Published Database, News Category, Video audience 000s




