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Not all disrespect

towards women results in
violence.
But all violence against
women starts with
disrespect.
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ITA BUTTROSE £
‘| don't have regrets. (7_
"E A | don't see the point of them.
L You can't change anything.
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Ben Fordham calls
Austral
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ADVERTISEMENT

Meet James,

who likes to joke around online

by making comments about women on social media

They're just words, right?

with no malicious intent

Not all disrespect towards women results in violence.

Stop it at the Start is a primary prevention campaign that looks at
how we, as adults, can help break the cycle of violence against
women. There are new and powerful influences online and in the real
g impacting young people and their attitudes towards gendered
pect. Young people’s exposure to online disrespect is one of
ways in which violence-supportive attitudes can start to
bp. As parents, carers, and family members, we all have a role to
breaking the cycle of disrespect, and ultimately, violence
Bt women.

ADVERTISEMENT

adults are not aware of the interactions and experiences young
 are having online. Our children form their beliefs from the
around them—what they hear, see, and talk about at school,
gst friends, and online. Social media algorithms tailor the
nt they show us based on what we interact with the most. The
he'sa regulal’ kid a young person engages with content by liking, commenting, or
8, the more likely they are to start seeing similar posts in their
While it can be difficult to censor or moderate the disrespect
 people may be exposed to online, we can take steps to better
stand what they are seeing and hearing, and have

but what he may not realise rsations with them about i.

| disrespect towards women resuits in violence, but all violence
Bt women starts with disrespect.

is that he can cause real harm. u know what's influencing your kids?
the hidden trends of disrespect before they lead to violence at respect.gov.au

ice against women, Le: p it ot the start

Disrespect can start small
Authorised by the Austrafion Govemment, Canberro RESPECT.GOV.AU

and can lead to violence.

But alf violence agoinst women starts with disrespect.

ine
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Kantar LIFT+ CrossMedia told a
holistic story

Sis P N

Refine f_uture Optimise investment Ensure every touchpoint
strategies contributes to lasting
impact
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Comms Awareness Modern Influences
Awareness of the ‘Stop It Understanding new

I I 6 0/ At The Start’ campaign influences of disrespect
S O R
A

impact 2

Harmful Attitudes Responsibility
Recognising how these Belief that it's your role to
influences shape harmful have ongoing

behaviours conversations about

disrespect and violence

Source: Kantar Lift+ CrossMedia measurement of Nine Stop It At The Start campaign



7%

higher than Kantar
CrossMedia norm

Source: Kantar Lift+ CrossMedia measurement of Nine Stop It At The Start campaign KAN TAR



Turning —
connection I n
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Int-O Impact' agree sport and media personalities
usn]g talent to can have a positive impact in helping

- to stop disrespect at the start
drive change
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| liked how they used strong channel
9 TV personalities to promote the
issue. It’s very clear about the
message and how you can fix the
problem and where to get involved
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Nine Network created assets
significantly outperformed
Kantar creative norms

Amplifying
effects: the py
power Of high- | like that it wasn’t just a quick

= t ad, that it was really in-depth
Impac and it was interesting. It’s about

a serious subject so | thought it

|| ||
actlvathn was great how it went into

depth about this issue and what
we can do about it.

00 °
Source: Kantar Lift+ CrossMedia measurement of Nine Stop It At The Start campaign KAN TAR | :::Nlne




Thinking big: implementing a
network-wide strategy

60% 35%

Reach into influencers of Reached across 2+ Nine
young people channels - laying the
foundation for synergy
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Share of impact from Nine channels

Comms Awareness Core Aims Knowledge & Perceived Ability Motivation Resources

B Total Publishing m Total Audio BTV Sports Integration R Total TV

Source: Kantar Lift+ CrossMedia measurement of Nine Stop It At The Start campaign KAN TAR



Synergy at scale: activating channels for maximum effect

50% of impact was driven by the
mix of Nine channels working
together

B Solus

B Synergy

Source: Kantar Lift+ CrossMedia measurement of Nine Stop It At The Start campaign KAN TAR



Synergy at scale: activating channels for maximum effect

1

Reach overlap

50% of impact was driven by the
mix of Nine channels working

together 2
B Solus Complimentary flighting
W Synergy 3

Consistent cues

4

Content customised to context

Source: Kantar Lift+ CrossMedia measurement of Nine Stop It At The Start campaign
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Ensure talent Cut-through
choices stay with high
true to your impact

brand values
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Think bigger.
Partner with
media
networks to
plan
holistically

Amplify Measurement
through the matters
power of

synergy
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