


How Nine’s innovative cross-channel approach drove 

societal impact and media synergy
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Source: Personal Safety Survey 2021-2022



Not all disrespect 

towards women results in 

violence. 

But all violence against 

women starts with 

disrespect.





Television

Publishing

Audio









Kantar LIFT+ CrossMedia told a 

holistic story

Refine future 

strategies
Optimise investment Ensure every touchpoint 

contributes to lasting 

impact
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Source: Kantar Lift+ CrossMedia measurement of Nine Stop It At The Start campaign

Comms Awareness

Awareness of the ‘Stop It 

At The Start’ campaign

Modern Influences

Understanding new 

influences of disrespect

Harmful Attitudes

Recognising how these 

influences shape harmful 

behaviours

Responsibility

Belief that it’s your role to 

have ongoing 

conversations about 

disrespect and violence

+4.6% 
impact
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17%
higher than Kantar 

CrossMedia norm
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Turning 

connection 

into impact: 

using talent to 

drive change

3 in 4
agree sport and media personalities 

can have a positive impact in helping 

to stop disrespect at the start

Source: Kantar Lift+ CrossMedia measurement of Nine Stop It At The Start campaign
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I liked how they used strong channel 

9 TV personalities to promote the 

issue. It’s very clear about the 

message and how you can fix the 

problem and where to get involved

“
“
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Nine Network created assets 

significantly outperformed  

Kantar creative norms

I like that it wasn’t just a quick 

ad, that it was really in-depth 

and it was interesting. It’s about 

a serious subject so I thought it 

was great how it went into 

depth about this issue and what 

we can do about it.

“

“
Amplifying 

effects: the 

power of high-

impact 

activation
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Thinking big: implementing a 

network-wide strategy 

60% 

Reach into influencers of 

young people

Source: Kantar Lift+ CrossMedia measurement of Nine Stop It At The Start campaign

35% 

Reached across 2+ Nine 

channels – laying the 

foundation for synergy
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27%

9%
16%

48%

28%

19%

28%

49%

46%

46%

45% 41%

19%

50%

19%

Total Publishing Total Audio TV Sports Integration Total TV

Comms Awareness ResourcesCore Aims MotivationKnowledge & Perceived Ability

Share of impact from Nine channels
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Synergy at scale: activating channels for maximum effect

50% of impact was driven by the 

mix of Nine channels working 

together

50%50%

Solus

Synergy
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Synergy at scale: activating channels for maximum effect
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50% of impact was driven by the 

mix of Nine channels working 

together

50%50%

Solus

Synergy

Reach overlap

1

Complimentary flighting

2

Consistent cues

3

Content customised to context

4
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1

Ensure talent 

choices stay 

true to your 

brand values

2

Cut-through 

with high 

impact

3

Think bigger. 

Partner with 

media 

networks to 

plan 

holistically 

4

Amplify 

through the 

power of 

synergy

5

Measurement 

matters


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13: Turning connection into impact: using talent to drive change
	Slide 14
	Slide 15
	Slide 16: Thinking big: implementing a network-wide strategy 
	Slide 17
	Slide 18: Synergy at scale: activating channels for maximum effect
	Slide 19: Synergy at scale: activating channels for maximum effect
	Slide 20

