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Have you ever clicked
your mouse right H

c
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You did! Now let's see what else you'll do.

We hope you will find this area interesting and exciting. For those of you unfortunate souls who don't
yet have fiber to the home, we've tried to keep file sizes small and download times short.
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Have you ever toured an art museum without leaving your
seat?
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Have you ever wanted to learn more about the latest in

“Criticism is easy. Art is difficult.”
Le Glorieux [1732], act II, scene 6
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The End of
iab. TECH LA 'he Beginning Publishers Buyers

0. Ad Request 1. Bid Request (Auction, Site, Device & User Data)

NOTHING WILL BE THE SAME r—

- -
RTB . 4 Bidder Insertion
5. Ad Exchange 2. Bid Request (Bid, Ad URL or Markup) - Orders
. Decisioning
Real-Time Engine
Tag Setup Auction 3. Win Notice (Settlement Price)

————————— >

«—

Setup & Traffic Control (Config., Rate Throttling, Request Filters)

PHARRELL WILLIAMS

| FROM DESPICABLE ME2 |

@ Video Player

Publisher «—— Pixel Reporting on impressions and activities

Ad server Custom XML parsing

(ActionScript,
JavaScript, etc)
Pre-fetch ad request Q [

XML ad request

O,

4+ Pixel Reporting on impressions and activities

®

Secondary
Ad server




smartadserver.com, 4 ~ y | t.com",

contextweb.com, 56024 \ Playa Vista, CA 90094,
pubmatic.com, 156439

pubmatic.com, 154837

rubiconproject.com,

openx.com, 537149888

appnexus.com, 3703, F 4

google.com, pub-4090

= | v = , = b - ———

"seller id" : "1019",

"name" : "VerticalScope Inc.",
“domain" : "verticalscope.com",
"seller_ type" : "PUBLISHER"

| T |

Account ID

Ad Publisher / Relationship Certification

Exchange Type Authority (TAG)
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CTV penetration rate in the United States from 2014 to 2023

Connected TV penetration rate in the U.S. 2014-2023
Distribution of time spent consuming linear TV and

connected TV in the United States in 2022, by generation
Breakdown of linear TV and CTV time spent in the U.S. 2022, by generation

S ——

S | - SO
87%

85%
B Linear TV B CTV
80%
75%

70%

65%

Share of respondents

Share of time spent

60%

55%

50% -

Gen Alpha Gen Z Millenials Gen X Baby Boomers Post-War

45%

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
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Number of users in millions
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Number of video-on-demand users in the United States from 2017 to 2027, by type (in millions)
Users of video-on-demand in the U.S. 2017-2027, by type

—e— Advertising Video-on-Demand (AVOD) =—e— Video Streaming (SVoD) Pay-per-View (TVoD)

—o— Free ad-supported streaming TV (FAST) ~o= Video Downloads (EST)

2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027
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Tech Lab Advanced TV Charter

Establish a set of technical standards and best practices to support the
following use cases across CTV, linear and broadcast environments

QP Universal Measurement & Reconciliation
UV Create the framework for streamlined reconciliation of TV buys across CTV, linear, and broadcast environments

Full Auditability

Develop open-source measurability for tracking ad creative across all environments
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@ | Interoperability
Establish a standardized token creating a structure for audience interoperability and addressability
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Improved Ad Validation
Further develop CTV anti-fraud measures and more accurately account for viewability

Ui

CD Frame Accurate Replacement

Sets up an impression-based TV market, which advertisers want today. Creates a cross-environment frequency capping
solution. Standardize the means by which various TV constituents can swap out inventory for resale
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Advanced TV
Measurement
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The Open Measurement SDK for CTV

The Open Measurement SDK for

CTVis an industry standard for Solves For:
viewability measurement across _

signals that an event or
Interaction occurred indicating
someone is “still watching”.

e Isthe TV screen on? OMSDK
sighals when the TV display is off,

but applications may still be
running.
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iab.TECH LAR Celebrating a decade of setting {high} standards! .



Compatible OM SDK for Target/Platform & Environment

Compatible Platform

Target/Platform Environment Type **
I0S (iPhone/iPad) & Android Mobile App OM iOS SDK I0S, Android
Phone or Tablet respectively
Desktop/Mobile Web Browser Web OM Web Video SDK Web
Apple TV CTV OM i0OS SDK CTV -i0S

Amazon Fire OM Android SDK CTV - Android

Android TV C droid SDK CTV - Android
LG TV - NEW! CT>ﬁ M Video SDK CTV - Web Video

Samsung Tizen - NEW! OM Web Video SDK CTV - Web Video

* The SDK downloaded from tools.iabtechlab.com
**The compliance type certified via the IAB Tech Lab OMSDK Compliance Process

L]
iab.TeCH LAB Celebrating a decade of setting {high} standards! .
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OM SDK

iab.TECH LAB

Global Adoption

verizon’

hulu

125+ companies (~half non-US) certified including:

media gﬁ.ucomnv dT’kTok

Teads’

The

@dq'%‘ INMOBI NBCUniversal
Cnmpnn}r

FRESWHESL Rakuten \P-I-l SAMSUNG oPRONGGU m YAHOO!

your brand further.

] SmartMews
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Celebrating a decade of setting {high} standards!
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Sustainability with Ad Pods

Pod Duration

——————————————————————————————————————————————

What is a Pod?
Pod (AKA Ad Break)

Slot (AKA Single Ad Opportunity)

.
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Sustainability with Ad Pods

Slot Requests

120 Second 1 Ad Server

Pod Request

L]
iab.TecH LABI. Celebrating a decade of setting {high} standards!



Sustainability with Ad Pods

SIOt Req ueStS Bid Request

Assuming a 15 second min duration
Bid Request

Bid Request

8 Bid
Bid Request

1 Ad Requests to

Server m o Each SSP
Request Bid Request

Bid Request
Bid Request

Celebrating a decade of setting {high} standards!

120
Second
Pod

131



Sustainability with Ad Pods

Slot Requests
Assuming a 15 second min duration
Bid Request Bid Request
Bid Request Bid Request

Bid Request

120 1 Ad

Second Server
Pod Request

8 Bid Requests
to Each DSP

Bid Request

Bid Request Bid Request

Bid Request Bid Request

Bid Request Bid Request

Bid Request Bid Request
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Sustainability with Ad Pods

What does this look
like for Four SSPs?

Assuming a 15 second min duration

32 Bid Requests to
SSPs

120 Second

Pod 1 Ad Server

Request

L]
iab.TecH LABI. Celebrating a decade of setting {high} standards! |



































































































