




Provide new technology 
to Australian drivers at 
an accessible price







120  YEA RS A GO

60 YEARS AGO

30 YEARS AGO

TODAY

FORD MODEL T



60  YEA RS AGO

30 YEARS AGO

TODAY

JAPAN | TOYOTA, 
HONDA, NISSAN

120 YEARS AGO



30  YEA RS AGO

TODAY

60 YEARS AGO

120 YEARS AGO

SOUTH KOREA | 
KIA, HYUNDAI



TODAY

30 YEARS AGO

60 YEARS AGO

120 YEARS AGO











Early stages of awareness 
(third party data)

Retargeting 
(first party data)

Exhausted 
audience

Longer to convert

In-market for an EV 
or target model

Broad, but 
reduces 
wastage





EV Intenders VFACTS Segments

URBAN

ADVENTURES

SINGLES FAMILIES

BYD Intenders



INTERCEPT THE SHOPPING JOURNEY

DECISION TO BUY A 
NEW CAR

RESEARCH
BUY A NEW CAR ON THE 

BYD WEBSITE

MORE IN-DEPTH 
RESEARCH





DOOH

SOCIAL

DISPLAY

CTV

First to market using  
second-party data overlays



UNDERSTANDING 
AUTO CUSTOMERS



BRANDED DATA 
MARKETPLACE


